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Face-to-face interaction is the most powerful method to interact, network and build relationships ch
with current and potential customers. No other medium offers the same type of interaction. 5
ACFE conferences and seminars provide a wealth of opportunities for you to strengthen your
brand, generate leads, recruit highly qualified professionals and network with decision makers o
OQ.
dedicated to increasing compliance and eliminating fraud within their organizations. &
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Available Conferences and Seminars: 3
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» 21st Annual ACFE Fraud Conference and Exhibition g:
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» 2010 ACFE European Fraud Conference
» Exhibition Options
» 16th Annual ACFE Canadian Fraud Conference and Exhibition
» 21t Annual ACFE
» 2010 ACFE Pacific Rim Fraud Conference Fraud Conference | |,
and Exhibition é
» ACFE Seminars » 2010 ACFE g
European Fraud g'
Conference 7
» 16t Annual ACFE S—
Canadian Fraud
Conference and
Exhibition e T
» 2010 ACFE )
Pacific Rim Fraud 3
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2010 ACFE Pacific Rim Fraud Conference =
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November 2010 « TBD 3
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Make Valuable Contacts and Develop Lasting Relationships YL
with Top Decision Makers!
The ACFE's Pacific Rim Fraud Conference brings together more than 150 anti-fraud ' g
. . : . . 0q
professionals over two-days, all with a shared desire to gain leading-edge knowledge &
and explore the newest resources for fighting fraud to achieve their goals more effectively. ;
[a 1}
This important event allows you to interact with an attentive audience eager to learn how their 3
. . » Exhibition Options &
company can apply your solutions effectively. @,
» 21 Annual ACFE | G2
Benefits Fraud Conference
and Exhibition
» Attendee mailing list » 2010 ACFE .
. y European Fraud
» Sponsorship opportunities ReEEs 57
(=
» Capture qualified sales leads and increased market presence » 16 Annual ACFE g
Canadian Fraud g
» Educate customers and prospects about your latest innovations Conference and a
Exhibition
» Two full days of demonstration opportunities » 2010 ACEE —
. . . . . . Pacific Rim Fraud
» Customize your marketing efforts for maximum impact and effectiveness with our czzlfe‘:enﬂ e
attention-grabbing opportunities, including sponsorships, print and online advertising and — Exhibit and rF v
much more Sponsorship o)
Options 8
» With more than 150 attendees expected, you'll have the opportunity to spend quality time — Reservation Form Q
o o 0 o [}
talking to directly to decision makers e E SR h;;
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Advertising Policies

If charges due to the publisher from advertising agency for advertise-
ments placed in conformance with this rate card are not paid properly,
the publisher may, as its option, collect said charges from the adver-
tiser, and the advertising agency shall execute all assignments and
other documents necessary to facilitate such collection. In addition,
publisher may hold advertiser and its advertising agency jointly and
severely liable for all sums due and payable to publisher, even if the
advertiser has previously paid the advertising agency.

Cancellation, Short Rates and Rebates

Cancellation of space reservations will result in a rate adjustment
based on past and subsequent insertions to reflect annual space used
at the earned frequency or volume rate. Advertisers will be rebated
or credited if they use sufficient additional space within a 12-month
period from the date of first insertion to earn a lower rate at which they
were billed. In the event of nonpayment, Fraud Magazine reserves the
right to hold the advertiser and/or the agency jointly liable for outstand-
ing balances that are due and payable to Fraud Magazine.

Rate Protection

Rates are subject to change at any time without notice. Any such
change will not be applicable to advertisers, who at such time have an
advertising contract with publisher, until the end of their then-current
contract with publisher.

Contracts may be canceled at the time the change in rate becomes
effective without incurring a short-rate adjustment, providing the con-
tract rate has been earned up to the date of publication.

Miscellaneous Provisions

Each page or fractional page counts as one insertion. A spread is
considered to be two insertions. Rates are based on the number of
insertions within a 12-month period dating from first insertion. The
publisher is not responsible for errors in key numbers or coupon codes.
Any revision or special handling of materials will be billed to the ad-
vertiser. Requested positions are not guaranteed unless stated as a
paid position. Advertisers will receive three copies of Fraud Magazine
with the invoice. Cover advertisements will be accepted as full-page,
four color only.

[— Boack to HOME >

Advertisers must assume liability for ad content and responsibility for
any claims that may arise from their advertising. All artwork, negatives,
and allied materials will be held for up to one year and then destroyed
without notice unless return is requested within that year. All advertis-
ing will be charged according to the terms of this rate card only.

Advertising and Trade Show Exhibition Policy

The Association of Certified Fraud Examiners, Inc. ("ACFE”) reserves
the right to exercise control over the content of its publications and
exhibitions. All advertising with ACFE is subject to approval prior to
publication. ACFE reserves the right to unilaterally reject or cancel any
advertisement, insertion order, space reservation, position commit-
ment or exhibit at any time and for any reason, whether or not the
same has already been accepted and/or published.

Advertisements that simulate editorial content must be clearly labeled
"ADVERTISEMENT" and ACFE may, in its sole discretion, so label such
copy or require that the advertisement be resubmitted in an acceptable
format at the advertiser’s expense.

No advertising contract is assignable by the advertiser without the
written consent of ACFE.

Payment Instructions
Mail check, payable to Association of Certified Fraud Examiners, to:

Association of Certified Fraud Examiners
716 West Avenue

Austin, TX 78701-2727

USA

The ACFE logo, Fraud Magazine®, CFE and Certified Fraud Examiner are
trademarks owned by the Association of Certified Fraud Examiners, Inc.
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CONTACT Ross Pry, Advertising Coordinator

@ (800) 245-3321 or +1 (512) 276-8168

+1 (512) 478-9297

& rpry@ACFE.com




